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ROOOOC Windpower 2010
May 23-26 — Dallas

Events and Conferences

World Congress on Biotechnolo¢ 135 «
June 27-30 — Washington, D.C.

BIOTECHNOLOGY

Institute of Food Technologies (IFT)
July 17-20 — Chicago
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Windpower 2010

Pre and Post Conference Communications

Calculate the
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yv:‘nd energy
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Windpower 2010

Windpower 2010 — May 23-26 - Dallas

Developing pre- and post- conference communicfitions
strategy

Creative elements:
Panel Art
Update Video
Brochure

Pursuing media relations for event interviera and p
coverage

Arranging introductory meetings between IDED
officials and appropriate key industry contacts fo
business development
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¢ Windpower 2010

Media Relations
Today’s Energy Solutions
Expansion Solutions Magazine
Clean Edge
New York Times Green Inc Blog
New Energy Magazine
Mother Earth News
Eco Watch Journal
Wind Today
Clean Skies TV




0000000000V O00000OU
(0]0]0]0]0]0]0]0]0]0]10]0]010]0]0]0]0]¢
0000000000000 O0OOOOJ
0000000000000 OOOOOJ
0000000000000 0000O(
AAAAAAAAAAANANNANAAAA

IOWA

| changing

Windpower 2010

slsfsistsle
sisjelslels Thought Leadership
oleleleleld
00000( . . .
| )OO OO - Conducted three focus groups with businessn
[OOOO0C  lowa’s targeted industry groups :
OO00OC Using input and info from focus groups to develo
OO00OC Speaking opportunities
0000 Opinion-editorial pieces
OOO00OC White papers
©O000C New news angles
OOO00OC Emerging media content
88888% Speeches
|\ 000 - Second Annual German American Energy Co
[0DOOOOC Secured two speaking opportunities for Mike Blo
0O0OOC an’\t/iI asgisted IDED German office personnel ArlkeeGoebe
aYataYa) endez
IOWA

| changings

paders

ference:
in

0000000000000 O(
0000000000000 OOJ
0000000000000 O(
00000000000 OO0OO(
0000000000000 O00O(
AAAAAANAAAANAANANANAAA

[0]®)
Q0
00
Q0
@)

O
©)
DO
DO
©)
=y

IOWA

| changing

Print Advertising
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Location Consultants

Media Relations:
Business Facilities Magaziowa included in
biotech cover story (March 2010)
Site Selection Magazirfeowa Spotlight” (May 2010)

Global Corporate Expansifume issue focusing on Midwest
Area Developmenfpril/May issue focusing on renewable
energy technologies, biotech and sustainabtengexelo

Site Selection Magazireine issue focuses on food
processing industry
Enhanced, targeted outreach to location congailtantd
electronic and printed media in conjunction with
Cornerstone Creative
Research and program planning to enhance the
Available Building/Sites Catalogue and craate a mg
interactive and enticing Web presence

Fact sheets reviewed and aligned
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Creative Development

Redesigned and created new print and online
advertising
Focus on selling state’s tangible business benefit

Define “Life Changing” brand promise from a busines
perspective

Uses lowan children to set the advertisingcagelitan
a message about what lowa business will mean to thd
future

Executed strategic media buy to focus on C-suit
executives and location consultants

1

IOWA

| changing

OOOAC

olelelelele dvertising Placements
SRR P

OOOOC focus
DOOO0OC

oleleleleld

00000(

olejeielold

0O0000(C

0OOOOC

0OOO0OC |

DOOO0OC

oleleleleld

0OOO0OC

0O00OC

0OOO0OC

0O000OC




6/8/2010

Print Advertising Placements Online Advertising Placementg

Forbes

Inc.

Entrepreneur

Chief Executive

Industry Week

ClO

Renewable Energy Focus
North American Windpower
North American Clean Energy
Managing Automation

Bio-IT World
Emerging Media Performance Assessment
Embarking on emerging media campaign to spread ]%\Qﬂgg‘%%%ﬂﬁsa%ﬁig,ppma(:h = better
lowa’s Pus'ness atmosphere and potential Global best practices creating new approaches for
digitally: better results
Conducting research to identify influencerttated in Specialized talent leading to better results
ongoing brand monitoring News media relationships
Reactivate Facebook engagement for IDED Communications training
Employ Twitter more strategically to engagersatopv Messaging
with various audiences Thought leadership
Make social network links highly visible ord D o Emerging media
begin a two-way dialogue Best of both worlds - sit across the table and reach
Blogger outreach ) around the world
Develop FourSquare program for Generation lowd Expanded national and international business
relationships creating new possibilities
Strong collaboration and partnership

IDED Support of Regions

Tools

Technical Assistance
Online

Information
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Kay Snyder
kay.snyder@iowa.gov
515-725-3150




